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and updating as a result of consumers’ changing ne
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to sell their products. In today’s competitiv

Brand gives a strategic form of position for competition and make the product different from other competitor’s 

et al

that are determine consumers’ brand choice decision makings 

choice among alternate brands. These factors consist of price, quality, features, family and friends’ 

et al.,

especially among the young consumers. The product’s price may vary based on economic conditions and 
perceptions of the consumers. It may affect the brands’ perceived value. Price is used by many of the consumers 

brands’ quality which is a vital factor in the purchase decision et al,.

et al

et al,.



Business and Management  

 

 
 
    
    
    

their existing one’s capacity is not appropriate referring to the idea that new accessories features such as built

frames the products’ ability to carry out its functions. Brand is due

(D ng, 2012)
and more compatibility in their handset’s user interface which is why Nokia is liked by all for its u

whole image of a brand in customers’ mind that is created from 

its brand position in the customers’ mind. 

has become much more common and is used as a part of a company’s marketing 
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used to measure the responses with values ranging from “very important” to “unimportant”. Furthermore, some 

Table 6: Gender 

Table 7: Income Distribution 

–

–

Table 8: Educational Level 
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Table 9: Current Market Share 

Table 10: Period of Usage 

–
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–

Table 11: Time Taken to Switch to another Mobile 

–

–

Table 7: preferred brand to buy next time 
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Table 8: Price to be charge for next mobile phone 

Table 9: Price 

Table 10: Stylish Appearance 
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Table 11: Quality Aspect

Table 12: Promotion and Advertisement 

Table 13: Features 
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Table 14: Third Party Recommendation 

Table 15: Brand Image 

Table 16: Celebrity Endorsement 



Business and Management  

 

 
 
    
    
    

Table 17: Post Purchase Services 

Table 18: Summary 
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Lanka. It can be seen that youth’s Brand choice is driven by a number of factors like Price, Stylish Appearance, 

mobile phone. This is consistent with prior studies of Sardar (2012), Shahzad & Sobia (2013), D ng (2012), Saif 
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